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1) Compare and contrast the meanings central to the messages in the ads below including, but not limited to, a. how the messages are framed, b. key points, and c. likelihood that those who hold attitudes that align with or contradict the messages may react to the messages I. why;
Differences
i. The first video is highly discouraging use of e-cigarettes saying that they are dangerous while the second video is highly encouraging use of e-cigarettes saying that they are safe for use since they don’t contain tar- which is toxic. 
ii. The first video uses fewer cases to conclude that e-cigarettes are harmful while the second video uses several authentic sources to show to come up into conclusion that e-cigarettes are safe for use. 
iii. In terms of key points, the first video states that e-cigarettes are dangerous for human use because they may be containing something that is not safe for human health, it uses 100 cases that has been reported in 14 states and 31 confirmed cases in 5 states. It also gives symptoms of the illness saying that it includes pneumonia like symptoms, difficulty in breathing and chest pain. They also state that illness has sent many to intensive care unit. The second video has several key points. Firstly, it states that people should stop worrying themselves when they what to quit smoking since the solution is e-cigarettes that are safer to their health. Second key point is that several health officials and anti-smoking activists are seriously condemning use of e-cigarettes because they don’t understand that e-cigarettes are not cigarettes and they contain no tobacco but instead they contain a liquid containing nicotine derived from tobacco leaves is vaporized, and the users of e-cigs inhale the vapor and there is no tar. Moreover, it also states that e-cigarettes reduces smoking related deaths by 21% which is thousands of people per year. 
Similarities
1. Both videos agrees that use of e-cigarettes are may have side effects but it’s yet to be identified. The first video uses a case of a victim who came from coma after taking a new vape cartridge that he bought off the street contained THC. The second video agrees that e-cigarettes are 95% safe which means that they are not 100% safe, thus e-cigarettes can have a long term effects to the users. 
2. Secondly, the two videos uses counter-arguments to show what their critiques says. The first video uses American Vaping Association as their counter-argument, which has said that it’s just matter of time before the other health department they concur that there is a very big difference between nicotine vaping products, street-bought THC cartridges and oil-based vaping products. The second video on the other side uses two counter-arguments. The first counter-argument that they use is that public health official and anti-smoking activists believe e-cigarettes are bad even though they don’t have a valid proof for that, they say that if smoking is bad for health then e-cigarettes are bad for health. The second counter-argument for the second video is that US Food and Drug Administration have been highly using high charges use of e-cigarettes by recommending that the e-cigs should first go through an introduction process, which is going to cost more than 1 million per new product. They use such long procedures as a way of discouraging use of e-cigarettes. 

2) Explain and apply one of the communication concepts provided in the list below to your analysis;
Persuasion concept of communication
Persuasive concept of communication is a type of communication concept that is made to convince an individual or group of individual that something is good or right a way of changing their attitude toward that commodity, substance, service or product. Most businesses uses persuasive communication because it contains strong statement of their point of view, outlines other supporting arguments and highly assertive evidence based explanation and it also gathers all possible counter-arguments and answers them. Persuasive communication concept uses logic, persistence and personal enthusiasm as a way of driving the point home. 
Good persuasive uses four basic steps. Firstly, one must establish the credibility of the message to be conveyed. The message should have a history of sound creditability for both public and environment. It should demonstrate why there message should be trusted over time and how it works for the best interest of others. In both videos, the message has been put in a way to show why it works best for the interest of others. The first video states that e-cigarettes contains something that is very dangerous to the health of the people, which means they should be highly discouraged. The second video on the other hand states that use of e-cigarette is the best and safer way to quit smoking. 
Secondly, in order the message to be persuasive, it must frame goals in a way that establishes common bases for those targeted. The message must identify shared benefits that are tangible to the people that are being persuaded, (Burn et al, 36). Both video have a seeking to persuade smokers on use of e-cigarettes. The first video uses the common ground that smoking is bad for health and so is the e-cigarettes. The second video on the other hand states that use of e-cigarettes is doesn’t contain tar which is toxic and harmful to one’s health, thus making e-cigs safer for use than normal cigarettes. 
Lastly, it should connect emotionally with the audience. The persuasive message must use reasons to show why they have come up with such decisions, (Stiff et al, 43). Moreover, they should show some possible counter-arguments and come up with answers. Both videos uses vivid language and compelling evidence to show why they have their different stands. They also highlights different counter-arguments and comes up with their own reasoning as a way of showing why they are wrong in their analysis. 
3) Evaluate the oral messages within each video
CDC investigating illness Linked to E-Cigs and Vaping
The video talks about the investigation being carried out by CDC on 100 cases of mysterious vaping illness. The mysterious disease is mostly affecting the youth across the country. The CDC is investigating 94 cases in 14 states and 31 cases across 5 states. The illness is said to be potentially dangerous in the lungs. Some of the symptoms include pneumonia-like symptoms, difficulty in breathing and chest pain. The illness has sent many into the intensive care unit while others are in ventilators. One of the patients who recovered from comma stated that investigation needs to be done because there is something foreign in vaping. The victim is said to have taken a new vape cartridge that he bought off the street rich in THC. His lungs were filling with fluid, something that doctors said it was strange. It has also been said to have a long term effect in down the road. However, the America Vaping Association said that they are confident that the final results will show that the new-made street vape containing THC or other drugs were the main reason for these illnesses but not the nicotine products. 
The case was confirmed in the state of California, American Vaping Association stated that it’s only a matter of time before the other health department they concur that there is a very big difference between nicotine vaping products, street-bought THC cartridges and oil-based vaping products. Through this, adult smokers were urged not to be scared of using nicotine vaping products to stop smoking. Dr. John Torres this is something that both young and old should worry about in the long term. 
What’s worse: Vaping or smoking?
This video is made to campaign for use of Vaping as an alternative for smoking. It starts by posing a question about what the life would be if we had an alternative of smoking that could help millions of people to quit smoking which comes up with only a fraction of harmful chemicals that cigarettes do. Later on, we told that there is no need for imagining that because that alternative exists. According to the video, the E-cigarettes are the most innovative and promising smoking cessation product that has ever been invented. However, all the public health officials and anti-tobacco activists are highly contemning them despite being a lifesaving invention. This is because they don’t understand that e-cigarettes are not cigarettes and they contain no tobacco but instead they contain a liquid containing nicotine derived from tobacco leaves is vaporized, and the users of e-cigs inhale the vapor and there is no tar. They should understand that the real harm of tobacco happens during the process of combustion, where there is a compound of different toxic substances released in the form of tar. E-cigarettes are safe because they don’t have tobacco, have no combustion and they don’t have tar. According to the Britain health department, e-cigarettes are 95% less harmful compared to normal cigarettes. However, fewer pieces of evidence are showing that nicotine alone is harmful. In other words, addictive substances such as caffeine and nicotine are dangerous to help when smoked. Thus, according to the document, it is not the addictive substance that matters, it’s how it’s delivered. The video also quotes the South African psychiatrist, Dr. Mike Russell, who said that people smoke nicotine but die from the tar. Since there is no tar in e-cigarettes, then it means people are much safer than those who smoke cigarettes. 
However, there is a need for more research to be done on the use of e-cigarettes because they are not 100% safe, meaning that they can have a long term effect. Moreover, there is a need for sensible regulation to ensure consumer safety. According to the video, many people have used e-cigarettes to recover from nicotine addiction. The research done on nicotine and tobacco research concluded that e-cigs are capable of reducing smoking-related deaths by 21%. The video also quotes Prof. John Britton who said that e-cigarettes are the most genuine way of helping people to stop smoking that has been a problem for decades. 
US Food and Drug Administration has been highly discouraging use of e-cigarettes by recommending that the e-cigs should first go through an introduction process, which is going to cost more than 1 million per new product. This means that the big companies will be capable of paying for the process, while the small businesses are going to be ruled out of business. This means that e-cigs will be more expensive and people will go back to smoking. Such departments pretend to be protecting e-cigarettes smokers from what is not yet discovered, which is not the case, however, they end up endangering millions of people who would make the switch if the e-cigarettes are made cheaper. 
4) Conclude with your position regarding which message is most effective and why.
On my take, I think the second video that is campaigning on the use of e-cigarettes instead of smoking is more effective. This is because the video uses evidence-based research to support its claim. According to me, e-cigarettes are much safer than smoking cigarettes. Many people get sick smoking cigarettes which emit tar. Tar is toxic and it is fatal when it accumulates in the amount in lungs. Nicotine and caffeine are also dangerous when they are smoked, but no evidence shows that they are harmful when used in other forms. This means that it’s safer to use e-cigarettes than smoking cigarettes. Research also shows that e-cigarettes use reduces deaths by 21% per cent. Moreover, e-cigarettes are the most recommended way of quitting smoking. Moreover, even if the nicotine and caffeine are addictive, they have no or less health issues when used in vapor form than when smoked. However, the e-cigarettes have side effects as most of the health authorities have identified. Since all these points are available in the second video, this makes the second video more effective than the first one. 
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